Britten Sinfonia - SinfoniaStudents

Description of role:

As part of the SinfoniaStudent scheme you will act as an ambassador for Britten Sinfonia, communicate with fellow students about Britten Sinfonia events and promote the orchestra generally. 
Working within the marketing department and reporting to Claire Bowdler, Marketing Director
Benefits for you:

· Experience with one of the world’s leading chamber orchestras.

· Fantastic experience for your CV.

· Contacts in the arts management world, with prospects for vacation work experience.
· Free tickets to Britten Sinfonia concerts in Cambridge.

Overall responsibility:

Increase the presence and visibility of Britten Sinfonia within the university, leading to higher ticket sales.

Key areas of responsibility:

Promotion of Britten Sinfonia to students, resulting in higher ticket sales. This will include:

· Sale of cut-price student tickets for At Lunch (£3) and evening (£5) concerts in colleges and faculties, through word of mouth.
· Preparation and distribution of marketing material, i.e. leaflets, flyers, and posters, throughout student areas, including: college pigeon holes, JCRs, and dining halls; faculty notice boards, display areas, and common rooms.
· Exit-flyering of Britten Sinfonia leaflets at conclusion of major concerts by other ensembles 
· Promotion of Britten Sinfonia to students online, through Facebook, MySpace and Twitter, creating student-specific events, and by using existing JCR, faculty, and society email lists.
Other opportunities with Britten Sinfonia will include:

· Assisting with Britten Sinfonia’s Creative Learning department, especially the Family Music Day.
· Potential visits with Creative Learning department to schools and pupil referral units, or working with businesses at Judge Business School.
· Stewarding at Britten Sinfonia concerts in West Road Concert Hall, working in the front of house team.
· Potential for vacation assistance at other venues.
SinfoniaStudents will have input into Britten Sinfonia’s advertising within the university. You will occasionally meet with marketing staff at Britten Sinfonia to discuss ideas.
Involvement with the SinfoniaStudents ambassadors scheme should take up no more than eight hours per term, and will take place on a volunteer basis.
SinfoniaStudents must:

· Have a strong interest in the arts, and preferably classical music.
· Be well-organised.
· Be self-motivated and committed.

· Be able to work easily in a small team.

· Make innovative decisions confidently.

· Take pride in their work and have an eye for detail.

· Be confident in their ability to sell tickets to students.
If you are interested in joining the SinfoniaStudents group please email Claire Bowdler, Marketing Director (Claire@brittensinfona.com) stating why you feel you are suitable to join this scheme.
